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T
homas Cook India expects
to outpace the overall
growth of the country’s
travel industry, including

inbound and outbound segments,
which is estimated in the range of 12-
15 per cent in 2025-26 (FY26).

“My belief is that the (travel)
industry should see 12-15 per cent
growthoverall,” saidMahesh Iyer (pic-
tured), managing director and chief
executiveofficer (MD&CEO),Thomas
Cook India. “Most likely that will be
the trend (in the travel industry), and
we will top the industry growth,” he
added.

This comes after the company
reported that its consolidated net
profit roseby 14per cent to ~64.6crore
in the fourth quarter of the just-con-
cluded financial year (Q4FY25) com-
paredwithQ4FY24, ledby thegrowth
in thecompany’s travel segment, spe-
cifically its destinationmanagement
services (DMS) in the West Asian
region (for desert adventures).

Iyer also anticipates Q1FY26 to be
decent, with minimal impact from
the ongoing tensions between India
and Pakistan.

“After thePahalgamattack,wedid
see some softness in our domestic
bookings, andunderstandably so,due
to the overall sentiment. We did get
somecancellation requests, andsome
were rescheduled to other locations.
Despite that we had some cancella-
tions,but that is less thanonepercent
of our business for this quarter,” he

explained. Iyer noted that after the
ceasefireannouncementonSaturday,
thecompanyhas seenpeople starting
to enquire about bookings from
Sunday onwards. He added that he
expects for the summerseason (April-
Junequarter), bookingswill bebetter
as compared to twoweeks ago.

It was not just the DMS business
unit but also the MICE (Meetings,
Incentives, Conferences, and
Exhibitions) segment,whichgrewby
33 per cent year-on-year (Y-o-Y) in
Q4FY25. “The B2C (business-to-con-
sumer) side of travel, both domestic
and international, grew by a healthy
20 per cent. From an inbound per-
spective, TCI (Travel Corporation
India) and Sita Travels (inbound
travel brands) saw volume and prof-
itability grow by 20 per cent and 25
per cent, respectively,” he added.

Iyer also said that these were also
the primary factors that helped
increase the company’s margins.
Thomas Cook India’s PBIDT (profit
before interest, depreciationand tax)
rose by 23.6 per cent to ~148.3 crore
for Q4FY25 on a Y-o-Y basis.
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The recently added hotel properties
such as The Westin Resort and Spa,
Himalayas (near Rishikesh), The
Dukes Retreat (currently under ren-
ovation for expansion) in Khandala,
and Courtyard byMarriott in Aravali
(near Delhi), along with other leisure
hotels andoffice leasing, are expected
to drive Chalet Hotels’ margins.

“There is a lot happening because
someof theassets thatwehaveadded
in the last fewquarters are stillmatur-
ing.Ass theymature, themarginswill
improve in those assets (the above-
mentionedproperties),” SanjaySethi,
managing director and chief execu-
tive officer, Chalet Hotels, told

Business Standard.
He further added that as the com-

pany continues to lease more office
spaces and the maturing of newly
added properties will help the com-
pany improve itsmargins and further
strengthen itsbusiness inQ1FY26and
Q2FY26, which are generally consid-
ered slow quarters for the industry.

The hotel company has around
640 rooms in its pipelineandapprox-
imately 1,250 rooms under approval.
All future expansion plans will be
funded primarily through internal
accruals, Sethi added.

“I expect occupancy to grow by
100-200 basis points in FY26,
Currently, our portfolio’s occupancy
is around 76 per cent,” Sethi said.

He also anticipates the RevPAR
(Revenue per Available Room) to see
double-digit growth, with the indus-
try overtaking 2024 level in room
rates, which was the highest in the
Indian hospitality industry.

Chalet Hotels reported a 50.2 per
cent rise in consolidated net profit to
~123.9croreinQ4FY25comparedtothe
last quarter.
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Consumers with higher disposable incomes
are more likely to experiment with their
snackinghabits in Indiaandquickcommerce
is fuelling it, according toMondelez India.

“Theaudience that is thereonquickcom-
merce is more disposed towards wanting to
experiment because they havemore dispos-
able incomes.There is anatural tractionover
there from a consumer standpoint or a
shopper standpoint,” Nitin Saini, vice-pres-
ident, marketing, Mondelez India, told
Business Standard while talking about its
report “Share of Snacking: India 2024”.

“Quick commerce is expanding rapidly in
top metros and cities. This is driving con-
sumers to inherently look for greater variety
and these two factors are coming together to
drive snacking in the country,” he added.

According to its report, 39per centof con-
sumers buy snacks online while the rest
prefer shops. The share of consumers shop-
ping for snacks online stood at 35 per cent
last year.

In its report, the firmsaid consumershad
2.74 snacks per daywith 99 per cent of them
having at least one snack, 80 per cent two,
and 78 per cent preferring smallmeals to big
ones.

Consumers prefer snacks that have nos-

talgia, according to the report, and 89 per
cent of them like those that evoke childhood
memories of home.

Saini added thata lotof consumers looked
for smaller indulgence snacks.

He also said even mindful customers at
times looked to indulgent options like choc-
olates. Saini added Mondelez India, which
housesproducts like chocolates andbiscuits
under the brand Cadbury and Oreo, had a
strong portfolio of small packs and portion
control packs, and that addressed the need
of some consumers who want to snack in
smaller portions.

Thomas Cook India to top
FY26 industrygrowth: CEO

Qcomfuellingsnacking
inIndia:Mondelezexec

Newproperties, office leasing to
drivegrowth forChaletHotels

Prime Video to
introduce limited
ads from June 17

The audience that is there on quick
commerce ismore disposed to experiment
because they havemore disposable
incomes, said Nitin Saini, vice-president,
marketing,Mondelez India

43% of Flipkart
Minutes users in
25–35agegroup

SUMMER SHOPPING
GrowthinMar-Apr
(ComparedtoJan-Feb)

Mangoes 5x
Health&energydrinks 3x
Aerateddrinks 2.1x
Icetrays 2.2x
Buttermilk 2.1x
Fruitdrinks 1.7x
Anti-tan&sun-care 1.6x
Detoxdrinks&icecubes 1.5x
Men’sdeodorants&perfumes 1.3x
Sippers&shakers 1.3x

25-30 years
Largestagegroup
thatboughtmangoes
inMar-April

n Icecream
(1mn+times):Most
searchedsummer-
relatedkeyword

n 1.3xgrowthin
backpacks, laptop
bags&trolleybags

n5minutes:Fastest-
recordeddeliverytime
(formilk&fruits)

nKesar&Alphonso:
Mostsearchedmango
varieties

n35%:Customers
repeatbuyingmangoes
within2weeks
Source: Company
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FlipkartMinutes, theqcomservice
oftheWalmart-owned
ecommercegiantFlipkart,has
witnessedstrongtractionamong
individualswithintheagegroupof
25-35years,astheymakeupover
43percentoftheplatform's
customerbase,saidKanchan
Mishra,vice-presidentofthe
company. UDISHA SRIVASTAV
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In abid to fuel its investment in content,
Amazon's Prime Video will introduce
limited advertisements on its subscrip-
tion video-on-demand (SVOD) stream-
ing platform starting June 17. The move
aims to enable the platform to continue
investing in compelling content over the
long term.

According to an update shared with
subscribers in India, Prime Video will
include limitedads,with thegoal ofhav-
ing meaningfully fewer ads than tradi-
tional TV channels and other streaming
services.

Existing Prime members will not
need to take any action, and the price of
their membership will remain
unchanged.

However, userswhoprefer anad-free
experiencecanopt for anadvertisement-
free version for an additional ~699 per
year or ~129 per month starting June 17.

Notably, Amazon MX Player, which
operates on an ad-supported video-on-
demand AVOD model, will not offer an
ad-free version.

Prime Video added in its statement
that there will be no other changes to
your primemembership.
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Age Limit Less than 65 years
as on 31.03.2025

Grade General Manager

Tenure and
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Dhanlaxmi Bank Ltd, a Scheduled Commercial Bank with more
than 97 years of banking tradition, headquartered at Thrissur, Kerala
with ambitious growth plans invites applications for the post of
Internal Ombudsman.

For more details, visit our website www.dhanbank.com/careers
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