
DevrajSanyalisaforceofnature.
EverytimeItalktothe46-year-
oldheadofUniversalMusic

Group’sSouthAsiabusiness,he
overwhelmsmewithhisenergy.
Whetheritismusic,entertainment,
marketingormedia,Sanyal,aformer
vocalistwithheavymetalband
Brahmaisamineofinformation.And
hecanholdforth.So,Iplacealargecup
ofblackteabymysidebeforeloggingin
oneFridaymorningfromDelhitomeet
SanyalathishomeinMumbai.He’s
beenupallnightandischuffedashell.
Universal,alongwithitsgrouplabel
Capitol,hasjustreleasedJalebiBaby,a
khichdiofasongwithCanadian-
IndianrapperTesherandAmerican
singer-songwriterJasonDerulo.

Sanyalfirstheardthesong,
originallycreatedbyTesherand
releasedin2020,ataweddingin
UdaipurinJanuary.Inafewweekshe
hadsignedonTesher,stitchedajoint
dealwithCapitol(hometoAbbaand
PaulMcCartney,amongothers)andby
theendofMay,are-imaginedJalebi
Babywaslaunchedworldwide.

This—finding,promotingand
generallyexpandingthemarketfor
musicaltalent,especiallyinthe
neglectednon-filmpart—iswhat
drivesSanyal.Inhistenthyearat
Universal,hisbidtoexpandthemarket
gothimararehonour—amentionon
theBillboard’s“InternationalPower
Players”listearlierthisApril.

Foramanwho’sbeenupallnight,
heisfullofbeans.“Iamlikean
energiserbunny,”laughsSanyal.
Maybethatiswhyhe’sonaspecialdiet
thatkeepshimoffcoffee,hisfavourite
brew.Hedoesn’ttakeanythingover
ourtwo-hour-longchatthatislikea
masterclassontheglobalmusic
businessforme.

Sanyalkeepsemphasisingthe
importanceofnon-filmmusicin
India’sRs1,500-croremusicbusiness.
ThethreelabelsthatUniversalMusic
Indiahasbuiltunderhimareallabout
it.MassAppealIndia,theIndianarmof
theeponymousNewYork-based
culturefirm,isaboutfindingand
promotingpopularIndianhip-hop
artistslikeDivine.ItisDivine’sstory
thatinspiredZoyaAkhtar’sGullyBoy

(2019),whichalsousedhismusic.
DesiMelodies(Punjabi)andVyrl
(Hindipop)aretheothertwolabels
fromtheIndianarmofthe€7.5-billion
UniversalMusicGroup.

TillthepandemicstruckinMarch
2020,filmmusicwasover70percentof
themarket.Therestrictionsaround
Covidmeantthatnotmanynewfilms
ormusicwerereleased.Thislullgave
singerslikeVishalMishra,Armaan
Malikandothersawindowthrough
whichlistenerscould
sampletheirsongs.Non-
filmmusicnowforms
roughlyhalfthemusic
consumedinIndia.

“Thebreakinhabithas
happened,”saysSanyal.He
reelsoutthenamesofvari-
ouslists—onradio,stream-
ingandothers—wheresin-
glesfromunknownsingers
arenowamongthetopten.“Fiveofthe
toptensongsarenon-film;someweeks
thatratioisevenhigher.Thisisempiri-
calevidenceofthewaythisthing(the
pushfornon-film)isperforming,”says
Sanyal.Allthenameshedropsare
completelyunfamiliartome:PayalDev
andStebinBen,Akulletal.Butyou
lookforthemonlineandtheyarebig.
Mishra’ssingleTubhisatayajaayega
hasbeentrendingforsometimenow.

Asmysecondcupofteacomesin,I
wonderaloudhowhecontinues
withoutanysustenance.Sanyalwaves
mycommentaway.Restlessness,high-
energyandambitionhavebeenhis
thingforlong.

Muchtothedisappointmentofhis
father,acomputerscientistwhobuilt
someoftheearlymainframesfor
Indiandefence,Sanyaldroppedoutof
computersciencefromMumbai’sKC
College.Instead,hewenttotheposher

StXavier’sCollegefora
degreeinstatistics.Thatis
wherehe,alongwitha
friend,setupCurtain
Raisers,aneventmanage-
mentcompany.Intheearly
nineties,inthejustliberal-
isingIndia,therewasa
risingdemandforbrand
activations,events,and
such.Fromconsumer

productstocigarettesandvodka,
Sanyaldidpromotionsandevents
acrosscitiesformanybrands.He
boughthisfirstcar,aMaruti800,at19.
Hewouldattendlecturesinthe
morning,gotoworkfor10hoursand
haverehearsalswithhisbandwherehe
sangandplayedtheguitar.“Iworked
harderthananykidinthebuilding.I
hadliterallynolife,”saysSanyal.

Afterhisgraduationin1995he

decidedthatheneededtodoserious
workforafewyears.“Iknewthatsales
andmarketingwasmycalling.”Given
hismusicandasuccessfulbusiness,
why?“Iwasbornalowermiddle-class
person,amonetodayandwilldieas
one.Itisastateofmind.Myfatherinst-
illedinmethisBengaliness,”saysSan-
yal,explainingwhyhehankeredafter
therespectabilityofa“proper”job.

FrommarketingforEllefashion
magazine,sellingperfumesfor
Baccarose,headingtheeventsand
activationbusinessforEntertainment
NetworkIndiaLimited,apartofthe
TimesofIndiaGroup,Sanyalhasbeen
throughagamutofbrands.Hisdrive
andabilitywithgettingthingsgoing
aroundElle,FilmfareorFemina,
amongotherbrands,iswhyhebecame
COOandthenCEOofPerceptD’Mark.
Itdideventsandtalentmanagement
amongotherthings.

Wasthereaturningpoint,anepip-
hany?“Thereisnosingleepiphany.
WheneverIhadagreatideaand
executedit,itwasgreatbecauseour
industryisunstructured,”hesays.“In
December2007,atthefirstSunburn,I
rememberstandingbehindthestage,
lookingatthecrowdandsaying,‘we
coulddothis’.”Sunburnisanelectronic
danceandmusicfestivalthatplays
overthreedayseveryyearinGoa.Just
theeffortofputtingittogetherina
countrylikeIndia,whereeverything—
fromvenuetoregulations—isanissue,
isahugeachievement.

Sanyal’senergy,however,wasfar
fromexhausted.

SincejoiningUniversalin2011,he
hasbeenleadingfromthefrontoniss-
uesthathaveheldupthegrowthofthe
musicbusinessforyears.Thiscouldbe
gettingafairshareofrevenuesfrom
radioorpushingforthelicensingof
musicduringweddingparties.“The
userscontinuetounderpaylabelsand
publishers.Ithasbeenanongoingfight
foryears,butIhavefaith,”hesays,
adding,“Eventhecreatorsunderstand
thattheonlywaytoactuallybepaidat
fairmarketvalueisforallpartsofthe
foodchain—andthisincludesthe
creativeandbusinesscommunity—to
cometogether.”Forinstance,“wehave
abrandnewIPRS(IndianPerforming
RightsSociety,aroyaltycollection
body)thatemergedafteryearsof
infighting.Nowauthors,composers
andownerpublishersareabletocollect
fromtheuserssinceeveryoneisonone
team,”hesaysbeforebreakingupfor
anothermeeting.

Mymasterclassinmusicwill
continuewiththenextchatwehave,I
think,aswebidadieu.

Restless musician
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Thepandemichasbrokentheholdfilmmusichadoverthebusiness,
SanyaltellsVanitaKohli-Khandekar
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Since joining
Universal in 2011,
he has been
leading from the
front on issues
that have held up
the growth
of the music
business for years
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Cash is still king, for now.
A 101.38-carat diamond

was sold by Sotheby’s for
HK$95.1 million ($12.3 mil-
lion) to an unknown buyer
using traditional currency,
disappointing cryptocur-
rency fans who had hoped
the offering by Sotheby’s
would mark another mile-
stone inmainstreamaccept-
ance of digital assets.

Prior to Friday’s sale, the
international auction house
said it would take Bitcoin or
Ether as payment for the
pear-shaped flawless dia-

mond, which fetched less
than the estimate of as
much as $15 million in the
single-lot offering in Hong
Kong. The auction was
livestreamed and attracted
no more than a dozen bids.

Earlier in the week,
Sotheby’s said it was the
most expensive physical
object ever publicly offered
for purchase with cryp-

tocurrency.
Auction houses are

increasingly accepting cryp-
tocurrencies for payment,
with Phillips offering a piece
from street artist Banksy
last month for Ether or
Bitcoin. Christie’s accepted
payment in Ether in March
for the record $69.3 million
sale of Beeple’s “Everydays:
the First 5,000 Days.”

Diamond
saledims
crypto
hopes
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NOTICE TO THE MEMBERS – REGISTER EMAIL ADDRESS AND BANK ACCOUNT DETAILS
In view of the disruptions caused by continuing COVID -19 pandemic, the 22nd Annual
General Meeting (“AGM”) of the Company will be held through Video Conferencing (“VC”) /
Other Audio-Visual Means(“OAVM”), in compliance with all the applicable provisions of
the Companies Act, 2013 (“Act”) and the Rules made there under and the Securities and
Exchange Board of India (Listing Obligations and Disclosure Requirements) Regulations,
2015 read with General Circular No. 14/2020 dated April 08, 2020, General Circular No. 17/
2020 dated April 13, 2020, General Circular No. 20/2020 dated May 5, 2020 and General
Circular No. 02/2021 dated January 13, 2021 issued by the Ministry of Corporate Affairs
and Circular No SEBI/HO/CFD/CMD1/CIR/P/2020/79 dated 12thMay 2020 and Circular No.
SEBI/HO/CFD/CMD2/CIR/P/2021/11 dated 15th January 2021 issued by SEBI.
In accordance with the said circulars, Notice of the AGM and Annual Report for the
financial year 2020-21 (collectively referred as ‘Annual Report’) will be sent only by email
to the Members and other persons so entitled, whose email addresses are registered with
the Company or Depository Participants (“DP”). The Annual Report will also be made
available on the Company’s website www.diageoindia.com and on the websites of stock
exchanges i.e. National Stock Exchange of India Limited at www.nseindia.com and Limited
BSE at www.bseindia.com.
Members holding shares in dematerialised mode, who have not registered/updated their
email addresses with their DP, are requested to register / update their email address
with the relevant DP. Members holding shares in physical mode, who have not registered /
updated their email address with the Company, are requested to register / update the
same by writing to Registrar and Transfer Agents (“RTA”) of the Company at
bglsta@integratedindia.in with the signed request letter mentioning name, folio number,
address with PIN code, contact number, along with self-attested copies of PAN card and
address proof (Aadhar card/voter ID card/passport). Accordingly, members are requested
to register/update their email address, as specified above to receive the Annual Report.
Members who have not registered/updated their complete bank details are requested to
register / update their complete bank details with their relevant DP, if shares are held in
dematerialised mode, by submitting the requisite details and documents in a form prescribed
by their DP. Members holding shares in physical mode, who have not registered/updated
their complete bank details, are requested to register / update their complete bank details
by writing to RTA of the Company at bglsta@integratedindia.in with the signed request
letter mentioning name, folio number, bank details (bank account number, bank name,
branch name and address, IFSC, MICR details) along with self-attested copies of PAN card
and cancelled cheque with name or if name of first holder is not appearing on cancelled
cheque, first page of pass-book, where the name of the account holder is appearing.
The members can participate in the AGM through VC/OAVM facility only. Members can cast
their votes on the businesses as set out in the Notice of the AGM through electronic
voting system (“e-voting”). The Company will be providing remote e-voting facility and
facility of e-voting during the AGM. Members who hold shares in dematerialised mode,
physical mode and members who have not registered their email addresses, can cast
their votes, once the remote e-voting and also during the AGM.
In case of any query, the Members may contact us at registered office address, email id
given above or contact our RTA.

Date : 9th July 2021
Place : Mumbai

For United Spirits Limited

Mital Sanghvi
Company Secretary

INVITATION FOR SUBMISSION OF BIDS
SALE OF 10 JACK UP RIGS

Deloitte Touche Tohmatsu India LLP (“DTTILLP”) has been appointed to act as
the exclusive process advisor to assist in identifying a buyer(s)/consortium of
buyer(s), in relation to the sale and transfer of 10 jack up rigs/self-elevating drilling
units (“Assets”).
The 7 jack up rigs have been constructed at renowned shipyards in Singapore and
delivered between 2006 to 2008. They have operational capability in water depths
ranging 350 feet to 375 feet and can assist in conducting drilling operations at and
up to 20,000 feet. These rigs are currently operating/located across Middle East
and South East Asia.
The 3 jack up rigs have operational capability in water depths ranging 250 feet to
300 feet and can assist in conducting drilling operations at and up to 30,000 feet.
These rigs are currently operating across South Asia.
DTTILLP hereby invites interested parties (including rig brokers) having adequate
financial and technical capability to submit bids for the assets. Interested Parties
may write to DTTILLP at inprojectadept@deloitte.com requesting for participa-
tion in the process. Any information of confidential nature with respect to the Assets
and the sale process shall only be shared with Interested Parties upon receipt of
the executed copy of the non-disclosure undertaking. The last date for submission
of the bids is July 26, 2021. Any extension to the date for submission of the bid
shall be communicated by DTTILLP via email, to all the Interested Parties.
Important Notice : This advertisement and the details in it do not constitute a “public offering” or an offer for
purchase/sale of shares, derivatives or any other securities. This is a general advertisement for the purposes
of providing preliminary/ basic information in relation to certain asset only. It is neither an offer, investment
advice nor recommendation to purchase nor should it be deemed to constitute as any commitment whatsoev-
er on the part of DTTILLP, its clients or any other party. The information contained herein is not complete and
may be subject to change, and interested parties must make their own investigations as to the condition and
prospects of the business and the accuracy and completeness of the information in this advertisement or any
other information made available to the interested parties pursuant to this advertisement. DTTILLP or its clients
have neither independently checked nor verified any of the information contained herein and makes no repre-
sentation or warranty as to the sufficiency, completeness, correctness or accuracy of the information contained
in this advertisement. DTTILLP or its clients, partners, directors, employees, affiliates, subcontractors will not
be liable for any direct, indirect, incidental, consequential, punitive or other damages, whether in an action of
contract, statute, tort (including without limitation, negligence) or otherwise, relating to this advertisement or any
information contained in this advertisement. Responding to this advertisement in certain jurisdictions may be
restricted by law and, accordingly, interested parties should ensure they respond to this advertisement without
contravention of any unfulfilled registration requirements or other legal restrictions in the jurisdiction in which
they reside or conduct business. The interested party may consult a qualified professional advisor before
responding to this advertisement. DTTILLP or its clients or any other party will not be liable in any manner
whatsoever for the costs and expenses incurred by the interested parties in relation to responding to this
advertisement. DTTILLP or its clients reserve the right to withdraw from/suspend the abovementioned process
or any part thereof, to accept or reject any/all offer(s), at any stage of the process and/or modify the process or
any part thereof or to vary any terms thereof without assigning any reasons and without any liability.


