
MUMBAI  |  TUESDAY, 2 JUNE 2020 BRAND WORLD 11
. <

ARUNDHUTI DASGUPTA
Mumbai,  1 June 

T he Tata group topped
the charts yet again this
year, to continue as the

country’s most valued brand,
according to a report released
by Brand Finance on Monday.
The group has also become the
first Indian brand to breach the
$20 billion mark in its valuation
(up from $18 billion last year).
However with just a 2.3 per cent
increase in brand value, the
slowest ever in the past three
years and the weakest among
the top 10 (except for Airtel that
has seen a drop in brand value),
the brand could be up for a huge
challenge this year, as Covid-19
wreaks havoc on businesses of
all shades and sizes. 

The pandemic will have a
debilitating impact on brands
across the globe. While the
report estimates that India’s top
100 most valuable brands could
lose up to 15 per cent of brand
value cumulatively, a potential
drop of nearly $25 billion (com-
pared to the original valuation
as on January 1 2020), the value
of the 500 most valuable brands
in the world could take a one-
trillion dollar hit as a result of
the outbreak. 

The report has classified the
Covid-19 effect into three cate-
gories: limited impact (minimal
brand value loss or potential
brand value growth), moderate
impact (up to 10 per cent brand
value loss), and heavy impact
(up to 20 per cent brand value
loss), based on the level of brand
value loss observed for each sec-
tor in the first quarter of 2020.
Household products, utilities,
telecom brands are among
those impacted the least, in the
list of moderates are tech, auto,

beverages and others while the
worst hit will be hotels, 
auto components, tourism and
others. David Haigh, CEO,
Brand Finance said,
“Worldwide, brands across
every sector need to brace them-
selves for the Coronavirus to
massively affect their business
activities, supply chain and rev-
enues in a way that eclipses the
2003 SARS outbreak. The
effects will be felt well into 2021.”

For brands to battle the cri-
sis, size will matter and accord-
ing to Savio D’Souza, Director,
Brand Finance, this could help
the Tata group weather the cri-
sis better than most. “The size

and diversity of the group could
mean that it emerges from the
pandemic, relatively speaking,
unscathed,” he said. 

Also on the list is insurance
giant LIC, keeping its second
rank and at third spot is Reli-
ance Industries whose brand
value grew sharply by 25.2 per
cent. The report believes that
Reliance’s strategic decision to
shift its focus from oil and gas to
retail, media and telecoms sec-
tors has paid off. 

Apart from measuring over-
all brand value, the report also
evaluates the relative strength
of brands, based on factors such
as marketing investment, famil-

iarity loyalty, staff satisfaction,
and corporate reputation.
According to these criteria the
Tata group’s Taj brand of hospi-
tality chains (brand value $309
million) is India’s strongest
brand. Reliance’s Jio that held
the position last year has moved
to second rank, followed by
public sector company HP that
made it to the third spot (from 
12 last year). Interestingly HDFC
Bank that is on the top 10 list of
most valuable brands has seen
its strength being dented, climb-
ing down to be the fifth
strongest brand this year from
second last year.

Tata, LIC, Reliance most
valued brands
Tata group holds on to the top rank while Reliance climbs a spot; Indian Oil
debuts in the top 10 list with a 41% jump in brand value 

�� Top 100 mostvaluable
Indian brands to lose 15%
ofbrand value
�� Globally, the value of the
500 mostvaluable brands
in the world to fall byan
estimated $1trillion 
�� Aviation, oil & gas,
tourism &leisure,
restaurants, retail, auto,
banking among others will
be the worsthit, could face
a 20% brand value loss,
following the pandemic
�� Gainers would be home
deliveryapps, online video
conferencing platforms,
digital media; Amazon,
Netflix, WhatsApp are
among the brands that
could emerge stronger
Note: Brand Finance has assessed the
impact of the COVID-19 outbreak
based on the effect of the outbreak on
enterprise value, compared to what it
was on January 1 2020

THE COVID-19 EFFECT

TOP 10 MOST VALUABLE BRANDS
Brand 2019 2020 Growth (%)

Tata Group 1 1�� 2.3

LIC 2 2 �� 10.7

Reliance Ind 4 3 � 25.2

Infosys 3 4 � 9.0

SBI 5 5 �� 7.7

HDFC Bank 7 6 � 22.4

Mahindra Rise 6 7 � 9.4

Indian Oil 15 8 � 41.0

HCL 9 9�� 5.2

Airtel 8 10 � 6.9
Source: Brand Finance India 100, 2020  

May auto sales...

Volumes at Hyundai Motor, Mahindra &
Mahindra, and Toyota Kirloskar dropped
by 84, 81 and 86 per cent, respectively,
during the month over the year-ago peri-
od, the companies said. 

Veejay Nakra, chief executive (automo-
tive division), M&M, said: “Our perform-
ance during May has been muted, due to
the challenges the industry is facing.” 

M&M has opened 70 per cent of its
dealerships. Nakra said the company was
seeing initial traction for its commercial
vehicles and SUV brands such as the
Bolero and Scorpio. Mahindra is hopeful
that as the country unlocks, demand will
go up in the coming months. Companies
are still having problems in ramping up
production to normal levels. 

“It will take time to understand whether
demand is ahead of supplies or it’s the oth-
er way round. In two months, we will have
a reasonable idea what the year looks like,”
said Bhargava. Maruti resumed operations
at its Manesar and Gurugram facilities on
May 12 and 18, respectively. Production at
Suzuki Motor Gujarat resumed on May 25.
The unit manufactures cars on contract for

Maruti Suzuki. 
Even though sales in May saw a huge

fall, the S&P BSE auto index was an outper-
former on Monday, rising 3.2 per cent
against the 2.7 per cent gain in Sensex. 

“With the lockdown easing and grad-
ual restoration of normalcy across the val-
ue chain, supply side constraints are
being resolved gradually. The street is
hopeful that demand too will catch up
soon,” said Mahantesh Sabarad, head of
retail research, SBICAP Securities.

Analysts say the road to recovery will
be long and tough. “Despite the pent-up
demand, which had started building up
from mid-March, retail sales at all compa-
nies remained muted during the month,”
said Mitul Shah, vice-president (research)
at Reliance Securities. Buyers are not forth-
coming in purchasing new vehicles amid
poor economic conditions and uncertain-
ties ahead. He expects sales to rebound in
the second half. Hetal Gandhi, director,
CRISIL Research, expects job loss and pay-
cut fears dampening consumer sentiment.
“Automobile sales are running out of
steam as urban income sentiment 
wilts under the pandemic.” 

Medium units’...
The Cabinet approved provisioning of
~20,000 crore as subordinate debt to pro-
vide equity support to almost 200,000
stressed MSMEs and proposed equity
infusion of ~50,000 crore for units
through a Fund of Funds, as part of the
roadmap to implement the package
announced for the sector. 

The equity infusion is likely to help
MSMEs expand capacity and eventually

get listed in the markets of their
choosing. Nitin Gadkari, minis-
ter for road transport and MSME,
clarified the government would
now buy equity stakes up to 15
per cent in MSMEs that choose
to get listed as public entities.
Once the listed price of the firm's
stock gathers strength to a certain
degree, the government would
divest its investment, allowing the
money to be given to another
MSME, the Gadkari said.

The Cabinet also cleared a
scheme under which street ven-
dors can avail a working capital
loan of up to ~10,000, repayable in
monthly instalments in the
tenure of one year. The scheme —
PM SVANidhi — is likely to bene-
fit about 5 million.

Prime Minister Narendra
Modi said: “Our government has
fulfilled its promise to our hard-
working farmers of fixing the
MSP at a level of at least 1.5 times
of the cost of production. To give
impetus to the campaign for a
self-reliant India, we have not
only changed the definition of
MSMEs, but have also approved
several proposals to revive it.
This will benefit the small and
medium scale industries, as well
as create huge employment
opportunities.”

Simon George, president,

Cargill India, said: “The move (on MSP)
would give adequate assurance to farmers
in these difficult times.” However, CARE
Ratings chief economist Madan Sabnavis
said announcing MSP is one thing and
ensuring that maximum farmers benefit
from it is completely different. "Unless there
is large scale government procurement in
most crops at MSP, these don't make much
of a difference," he said. 

Announcing the extension of the dead-
line for interest-subvention, Tomar said
~28,000 crore was spent on the scheme last
year. Farmers are given 2 per cent interest
subvention after which loans to them draw
7 per cent interest rate. Those who pay their
dues on time are given 3 per cent further
subvention after which the interest rate
comes down to 3 per cent. 

Tomar said Kisan Credit Card covers
about 66.5 million farmers. About 25-30
million farmers who were still left out are
being brought under the scheme, he said.
Almost ~4 trillion is disbursed to farmers
under the scheme, he said, adding that once
all farmers are covered, ~2 trillion more will
go to the farming community.

Tech titans...
“Today on US Google & YouTube home-
pages we share our support for racial equal-
ity in solidarity with the black community
and in memory of George Floyd, Breonna
Taylor, Ahmaud Arbery & others who don’t
have a voice,” Pichai tweeted. “For those
feeling grief, anger, sadness & fear, you are
not alone,” Pichai said, sharing a screen-
shot of the Google search home page which
said “we stand in support of racial equality,
and all those who search for it.” 

Floyd, a 46-year-old African-American
restaurant worker, died in Minneapolis
on Monday after a white police officer
pinned him to the ground. Video footage
showed the officer kneeling on Floyd’s
neck as he gasped for breath, sparking
widespread protests across the US. The
police officer has been fired, and on
Friday was arrested and charged with
third-degree murder and manslaughter.

Moody’s cuts...
The agency expects India’s 2020-21 GDP
growth to contract by 4 per cent from 4.2
per cent provisional estimates for 2019-
20. It said that thereafter and over the
longer term, growth rates will likely be
materially lower than in the past.

“While the government responded to
the growth slowdown prior to the Covid-19
outbreak with a series of measures aimed
at stimulating domestic demand, and
recently announced a support package
aimed at supporting India's most vulner-
able households and small businesses,
Moody's does not expect that these meas-
ures will durably restore real GDP growth
to rates around 8 per cent, which had
seemed within reach just a few years ago.”

The agency also pointed towards the
persistent stress in the banking sector and
the liquidity squeeze in the NBFC sector.
“Moody's does not expect the credit
crunch in India's undercapitalized finan-
cial sector to be resolved quickly.”
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Members of the public are hereby informed that original share certificates, details of which are 
given hereunder have been reported lost / misplaced and that pursuant to requests received 
from concerned shareholders the Company intends to issue duplicate share certificates in lieu 
of the original share certificates. Further, there are certain shareholders who have lost / 
misplaced the shares and pursuant to the provisions of Investor Education & Protection Fund 
Authority (Accounting, Audit, Transfer and Refund) Rules 2016 were transferred to IEPF and 
now the the shareholders have furnished the documents claiming their shares from IEPF 
Sl. Share No. of Distinctive Nos. Folio Name of the 
No. Certificate Shares From To No. Shareholder

Nos.
1. 49749 3000* 192206293 192209292 72539 Ratna Sareen

@ 2. 22600 100 2259208 2259307 18085 Navinkumar Mohanlala Darji
@ 49093 65 5541507 5541571 

# 16883 825 52601047 52601871 
# 3. 18032 325 56895122 56895446 20099 Vijaya Chavali

Siva Prasad Chavali

Any person having any objection to the issue of Duplicate Share Certificates may submit the 
same in writing with the Company at its Registered Office within 15 days from the date of 
publication of this Notice. Members of the public are cautioned against dealing in the above 
mentioned share certificates.

Notice for issue of Duplicate Share Certificates

 * (Face Value of Rs. 1/- each)   # (Face Value of Rs.2/- each)   @ (Face Value of Rs. 10/- each)

JTEKT INDIA LIMITED
(Formerly known as Sona Koyo Steering Systems Limited)

(CIN – L29113DL1984PLC018415)
Regd. Office: UGF-6, Indraprakash, 21, Barakhamba Road, New Delhi 110001.
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E-mail:  investorgrievance@jtekt.co.in; Website:  www.jtekt.co.in

For JTEKT India Limited
Place : Gurugram
Date : 01.06.2020

Nitin Sharma
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